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Legal Disclaimer

The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the
permission of SAP. This presentation is not subject to your license agreement or any other service or subscription
agreement with SAP. SAP has no obligation to pursue any course of business outlined in this document or any
related presentation, or to develop or release any functionality mentioned therein. This document, or any related
presentation and SAP's strategy and possible future developments, products and or platforms directions and
functionality are all subject to change and may be changed by SAP at any time for any reason without notice. The
information in this document is not a commitment, promise or legal obligation to deliver any material, code or
functionality. This document is provided without a warranty of any kind, either express or implied, including but not
limited to, the implied warranties of merchantability, fitness for a particular purpose, or non-infringement. This
document is for informational purposes and may not be incorporated into a contract. SAP assumes no responsibility
for errors or omissions in this document, except if such damages were caused by SAP intentionally or grossly
negligent.

All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking
statements, which speak only as of their dates, and they should not be relied upon in making purchasing decisions.
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Agenda

Tendencias y retos para la gestion del capital humano
Cambios Generacionales: Convivencia Laboral

Impacto en el negocio al utilizar una solucién de
gestion de la capacitacion

SuccessFactors LMS — Implementando una cultura
mixta de aprendizaje
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Principales retos para la Gestion del Capital
Humano en la actualidad

Macrotendencias



Tres Fuerzas que estan definiendo
el futuro del trabajo

. Parael 2020: Redes Sociales conectaran

successfactors
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| a Globalizacion esta cambiando el

mundo

Financial Times
Location of
Global 500
Headquarters —
Top 15

successfactors
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Country 2005|2006 | 2007 [ 2008|2009 | 2010
gt”;:gg 219 197 |184 [169 |181 [139
Japan 43 60 49 39 49 71
UK 33 |36 |41 35 |32 |31
China 8 11 16 35 |43 |46
Canada 22 22 23 24 |27 11
France 28 |30 |32 31 23 |39
Germany 19 19 20 22 20 |37
Australia 8 8 11 11 14 8
Spain 9 8 12 14 13 10
India 5 4 8 13 10 |8
Switzerland |12 11 12 12 10 15
Brazil 5 8 7 11 9 7
Netherlands |9 8 10 8 8 13
Italy 12 11 8 7 7 11
Russia 4 8 8 13 6 6

2005 to
2010 change

-37%

475%
-50%

95%

60%

40%

-8%



.,
900 millones

N de personas en Facebook

L 6.2 billones

Telefonos Celulares activos
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% de los empleado
ando cambiar

De los lideres no estan
esperando esto

(\ 15
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Macrotendencias y su Impacto en HR

Incremento en la demanda Plataforma Global
de Servicios HR L »
Adquisicion y retencion del
talento

Enfoque de proxima generacion

Sostenibilidad y responsabilidad
social corporativa

_ . Nuevos retos y
Cambios demogréficos en la

oportunidades en

poblacion 3
como Recursos
- Humanos soporta al
Aumento en Innovacion Movilidad negocio

tecnoldgica
Manejo de grandes cantidades de

Informacion

“Social networking” y ambientes
colaborativos

Opciones de entrega “Cloud-
based”
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Analisis del gasto operacional de una Compaiia Tipica

% OPEX | 3
L Mejoras
40% Fuerza N poo
Laboral 1HH
Mercadeo Admin _
Business Process
Depreciacion Inmuebles| | Re-Engineerin
60% E??P ’
Gastos de Viaj .
e HEEEE Reduccion de Costo
Servicios Externos T | e
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El Recurso Humano es Esencial para la Ejecucion del
Negocio

95% de la fuerza laboral 50% de la capacidad de 84% de las empresas

no entiende la estrategia la fuerza laboral se no utilizan el potencial
ni los objetivos de la pierde en actividades total de sus empleados.
compania. no productivas.

Saratoga Institute
Norton & Kaplan Corporate Strategy
Board Research:
Measures that Matter
1 1] 1

La Fuerza Laboral Representa un 40 — 60% de los gastos operacionales
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Tamanos de las Generaciones en

este momento

227

5 generaciones

ABY BOOMER

GEN 2020

>1946 >1964 >1976  >1997  1997-?




Demographics

Millennials 250 21%

12%

20% 40% 60%




I I
Millennials 36% 30%

D T o

| R




Millennials 45% 40%




I .

Millennials 50% 45%




La Fuerza Laboral Ha Cambiado

Para el 2013, 47% de los empleados seran aquellos #%:/5,

0@V o
nacidos después de 1977. @D»?é>
UN Census 2011 success © ‘Tlons
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5 principales Cosas que un

“Millennials” Quiere...

De un Jefe:

1.

o1

Apoyo en lanavegacion de su ruta de carrera

2. Que le de retroalimentacion directa
3.
4. Que |lo patrocine para programas de desarrollo

Que actue como un mentor y le de coaching

formales

. Se siente comodo manejando horarios flexibles

gggsgggﬁﬂﬁgﬁfg Meister & Willyerd, Harvard Business Review, May 2010 18



5 principales Cosas que un

“Millennials” Quiere...

De su Proxima Organizacion:

1.
2.
3.

Desarrollara mis competencias para el futuro
Que tenga valores arraigados

Ofrece opciones configurables en los
paquetes de compensacion

Permite tener una buenarelacion entre el
trabajo y su vida personal

. Ofrece unarutaclarade carrera

successfactors Meister & Willyerd, Harvard Business Review, May 2010 19
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Encuesta de Social Media de
Cisco’s acerca de los Millennials l{ }‘
2/3 preguntara acerca de social media durante la entrevista de

trabajo

Un 56% tomara un trabajo en una empresa que prohibe las redes
sociales, o0 que van a trabajar en torno a dicha prohibicion

1/3 priorizara el acceso a las redes sociales o tener libertad en
dispositivos de movilidad sobre el salario

41% fue alguna vez reclutado a traves de redes sociales

68% cree que los dispositivos moviles corporativos se deben
utilizar para medios de comunicacion social y uso personal

50% preferiria perder su billetera o cartera de telefonos
Inteligentes

70% cree que no es necesario estar en una oficina

successfactors http://www.cisco.com/en/US/netsol/ns1120/index.html
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Pero, esta HR moviéndose mas alla de la eficiencia
para lograr resultados?

Alineamiento de Gestion de Talento Workforce
Objetivos Capagitatidiones Analytics
r@
o~ Resultados
. Pl
omina Comp i

Sucursales Ventas RH Operacion Finanzas
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SuccessFactors puede Ayudar

/|
Acelerar /

—
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]
SuccessFactors BizX

Solucién para Ejecucion de Estrategia de Negocio

BizX Insights

Employee Central

© 2011 SAP AG. All rights reserved.



The Most Comprehensive,
Innovative Learning Solution Available...

SuccessFactors Learning -|-

Learning Metrics & Analytics

7 + -

Social Learning via Learning Management iIContent
SuccessFactors Jam System (LMS) Content-as-a-Service

Mobile Learning via BizX Mobile Platform

successfg&gxﬁ;ﬁ © 2012 SuccessFactors, an SAP Company. Confidential. All rights reserved.



Incorporando aprendizaje informal se habllita

la nueva generacion de “Blending Learning” l ‘

Blended Learning: The ‘Sweet Spot’
for Accelerating Performance and Learning ROI

Aprendizaje Informal/
Self-Directed
y Social

Aprendizaje
Formal

Product or process training/certifications

How to
call long Standards of service/support CC;’::U%];

distance

Manager/leadership training Business/

Regulatory
Mandates

How to

open a PO Individual/group goal alignment

Corporate/department initiatives

Corporate Learning Continuum

4 Aprendizaje Mixto es la via de mayor impacto para ejecutar aprendizaje corporativo para
iniciativas de neg,ocio de misidn critica... EI ROl para alguno de estos programas ha sido de

mas del 700%.7 B-s;,

sssssssssssssssss

successAfnasgic.‘gpI;E © 2012 SuccessFactors, an SAP Company. Confidential. All rights reserved. 25



Resultados del Negocio de una

fuerte cultura de Aprendizaje

Organizaciones con una fuerte cultura de aprendizaje superan Significativamente

a sus pares...

Innovacion Productividad

Mas
productividad
por empleado

Mas probable
gue sea el
primero en el
mercado

successfactors”

An SAP Company

Time to
Market

Mejor
respuesta al
cliente

Calidad

Meyor
habilidad para
entregar
“productos de
calidad”

SOURCE: Bersin & Associates
© 2012 SuccessFactors, an SAP Company. Confidential. All rights reserved.

Destrezas para
el futuro

Mejor
preparado para
cumplir
demandas
futuras

Rentabilidad

Mas probable
de ser el lider
en participacion
del mercado

26



Learning Analytics - Dashboards

fact rs- Compliance Measurement

BUSINESS EXECUTION SOFTWARE

All Organizational Units

The following measures should pro faCt I'S
that requires compliance training to | JEEEISISEEES el ol R lel 3 41N

How many employees do we have that have overdu fact r

sccredtations? bbbl S da bl b Training Expense Management

Employees with Overdue Accreditation

120
u ool |
60 $51 s6m
Pt i A = Data as of: August 31, 2011
= raining Expense per FTE = =)
20 : w $4 =
- L] o . ']
0 2 ¢4m m Your LMS Team Working with YOU
2010 earning Repor! Library raining Expense per Hour ¥ $3 '§
= 3
e 2
_ * Compliance Reporting w $24
:f;:l:: ;np;q::::’::::;’“m’ o,:," goal of ZERO raining Expense - Cancellations o $2m (L‘
* Training Expense % g
Total Compliance Accreditations Management w $14 0
Overdue ) o = 3
12k = Kirkpatrick Evaluation raining Hours per Occurrence m
10k $04 50 E
8k « Training Key Metrics 2007 2008 2009 2010 2011
6k Report verage Training Class Size
Training Expense per FTE ~Training Expense - Cancellat ..
4k « ROI Reporting M Training Exp p ining Exp
2k
0
2008 2009 2010 2011
Metrics in focus this month [ 2009 2019 2011
e $18,000
esults for: - Thc CH  $14,577,000 $22,143,000 $3,645,000 $3,000
n e $43,500 $3,000 51,000
Training Expenee per I IE $1,416,000 $109,500
Average costs of providing formal off the 4,500
job training per FTE for the period T S e s ST 3,644,250 5,535,750 911,250/ 750
) e 10,875 750 12,750
o Training Expense 354,000 27,375
Training Expense per FTE = ~———— $18,000
FTE = X $14,577,000 $22,143,000 $3,645,000 $3,000
S $43,500 $3,000  $51,000
$1,416,000 $109,500
$8,000 $2,000 $22,000
== : $2,218,000 $42,000
e i $26,000
$22,000
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Mobile Learning

B rorows Foea
L. Groups

By protis

i Moossions , Recent Groups Group Post
i
Group Wall

€
.

Wet

Dmitri Krakovsky added the
; video Visual Merchandising:

Side Table Display

Jam Retail Video: Visual

Merchandising: Side Table
Display +

Dmitri Krakovsky added the
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Home My Learning
Overcue @)

- Sarbanes-Oxley Act of 2002

+' Survey for ILT

Due within a month (5)

Due later (1)

To-Do List
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iGraclas! Thanks!

Informacién de contacto:

Alejandro Figueroa Adrian Calabuig
HCM Solution Principal Regional Sales Director
a.figueroa@sap.com acalabuig@successfactors.com

+57 311 482 7841 +56 9 68124996



© 2011 SAP AG. All rights reserved.

No part of this publication may be reproduced or transmitted in any form or for any
purpose without the express permission of SAP AG. The information contained
herein may be changed without prior notice.

Some software products marketed by SAP AG and its distributors contain
proprietary software components of other software vendors.

Microsoft, Windows, Excel, Outlook, and PowerPoint are registered trademarks of
Microsoft Corporation.

IBM, DB2, DB2 Universal Database, System i, System i5, System p, System p5,
System x, System z, System z10, System z9, z10, z9, iSeries, pSeries, xSeries,
zSeries, eServer, z/VM, z/0S, i5/0S, S/390, 0S/390, OS/400, AS/400, S/390
Parallel Enterprise Server, PowerVM, Power Architecture, POWER6+, POWERSG,
POWERS5+, POWERS5, POWER, OpenPower, PowerPC, BatchPipes,
BladeCenter, System Storage, GPFS, HACMP, RETAIN, DB2 Connect, RACF,
Redbooks, OS/2, Parallel Sysplex, MVS/ESA, AlX, Intelligent Miner, WebSphere,
Netfinity, Tivoli and Informix are trademarks or registered trademarks of IBM
Corporation.

Linux is the registered trademark of Linus Torvalds in the U.S. and other
countries.

Adobe, the Adobe logo, Acrobat, PostScript, and Reader are either trademarks or
registered trademarks of Adobe Systems Incorporated in the United States and/or
other countries.

Oracle and Java are registered trademarks of Oracle and/or its affiliates.
UNIX, X/Open, OSF/1, and Motif are registered trademarks of the Open Group.

Citrix, ICA, Program Neighborhood, MetaFrame, WinFrame, VideoFrame, and
MultiWin are trademarks or registered trademarks of Citrix Systems, Inc.

HTML, XML, XHTML and W3C are trademarks or registered trademarks of W3C®,
World Wide Web Consortium, Massachusetts Institute of Technology.

© 2011 SAP AG. All rights reserved.

SAP, R/3, SAP NetWeaver, Duet, PartnerEdge, ByDesign, SAP BusinessObjects
Explorer, StreamWork, and other SAP products and services mentioned herein as
well as their respective logos are trademarks or registered trademarks of SAP AG
in Germany and other countries.

Business Objects and the Business Objects logo, BusinessObjects, Crystal
Reports, Crystal Decisions, Web Intelligence, Xcelsius, and other Business
Objects products and services mentioned herein as well as their respective logos
are trademarks or registered trademarks of Business Objects Software Ltd.
Business Objects is an

SAP company.

Sybase and Adaptive Server, iAnywhere, Sybase 365, SQL Anywhere, and other
Sybase products and services mentioned herein as well as their respective logos
are trademarks or registered trademarks of Sybase, Inc. Sybase is an SAP
company.

All other product and service names mentioned are the trademarks of their
respective companies. Data contained in this document serves informational
purposes only. National product specifications may vary.

The information in this document is proprietary to SAP. No part of this document
may be reproduced, copied, or transmitted in any form or for any purpose without
the express prior written permission of SAP AG.




© 2011 SAP AG. Alle Rechte vorbehalten.

Weitergabe und Vervielféaltigung dieser Publikation oder von Teilen daraus sind,
zu welchem Zweck und in welcher Form auch immer, ohne die ausdrtickliche
schriftliche Genehmigung durch SAP AG nicht gestattet. In dieser Publikation
enthaltene Informationen kdnnen ohne vorherige Ankiindigung geandert werden.

Die von SAP AG oder deren Vertriebsfirmen angebotenen Softwareprodukte
kdénnen Softwarekomponenten auch anderer Softwarehersteller enthalten.

Microsoft, Windows, Excel, Outlook, und PowerPoint sind eingetragene Marken
der Microsoft Corporation.

IBM, DB2, DB2 Universal Database, System i, System i5, System p, System p5,
System x, System z, System z10, System z9, z10, z9, iSeries, pSeries, xSeries,
zSeries, eServer, z/VM, z/0S, i5/0S, S/390, 0S/390, OS/400, AS/400, S/390
Parallel Enterprise Server, PowerVM, Power Architecture, POWER6+, POWERSG,
POWERS5+, POWERS5, POWER, OpenPower, PowerPC, BatchPipes,
BladeCenter, System Storage, GPFS, HACMP, RETAIN, DB2 Connect, RACF,
Redbooks, OS/2, Parallel Sysplex, MVS/ESA, AlX, Intelligent Miner, WebSphere,
Netfinity, Tivoli und Informix sind Marken oder eingetragene Marken der IBM
Corporation.

Linux ist eine eingetragene Marke von Linus Torvalds in den USA und anderen
Landern.

Adobe, das Adobe-Logo, Acrobat, PostScript und Reader sind Marken oder
eingetragene Marken von Adobe Systems Incorporated in den USA und/oder
anderen Landern.

Oracle und Java sind eingetragene Marken von Oracle und/oder ihrer
Tochtergesellschaften.

UNIX, X/Open, OSF/1 und Motif sind eingetragene Marken der Open Group.

Citrix, ICA, Program Neighborhood, MetaFrame, WinFrame, VideoFrame und
MultiWin sind Marken oder eingetragene Marken von Citrix Systems, Inc.

© 2011 SAP AG. All rights reserved.

HTML, XML, XHTML und W3C sind Marken oder eingetragene Marken des
W3C®, World Wide Web Consortium, Massachusetts Institute of Technology.

SAP, R/3, SAP NetWeaver, Duet, PartnerEdge, ByDesign, SAP BusinessObjects
Explorer, StreamWork und weitere im Text erwahnte SAP-Produkte und -
Dienstleistungen sowie die entsprechenden Logos sind Marken oder eingetragene
Marken der SAP AG in Deutschland und anderen Landern.

Business Objects und das Business-Objects-Logo, BusinessObjects, Crystal
Reports, Crystal Decisions, Web Intelligence, Xcelsius und andere im Text
erwahnte Business-Objects-Produkte und Dienstleistungen sowie die
entsprechenden Logos sind Marken oder eingetragene Marken der Business
Objects Software Ltd. Business Objects ist ein Unternehmen der SAP AG.

Sybase und Adaptive Server, iAnywhere, Sybase 365, SQL Anywhere und
weitere im Text erwahnte Sybase-Produkte und -Dienstleistungen sowie die
entsprechenden Logos sind Marken oder eingetragene Marken der Sybase Inc.
Sybase ist ein Unternehmen der SAP AG.

Alle anderen Namen von Produkten und Dienstleistungen sind Marken der
jeweiligen Firmen. Die Angaben im Text sind unverbindlich und dienen lediglich zu
Informationszwecken. Produkte kénnen landerspezifische Unterschiede
aufweisen.

Die in dieser Publikation enthaltene Information ist Eigentum der SAP. Weitergabe
und Vervielfaltigung dieser Publikation oder von Teilen daraus sind, zu welchem
Zweck und in welcher Form auch immer, nur mit ausdriicklicher schriftlicher
Genehmigung durch SAP AG gestattet.




